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reasons your business stories fail
(and how to make them better)
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About Esri

o
Esri is the world’s leading provider of Geographic Information Systems (GIS). es r I U K
We help people understand their world and design a smarter future.

Add a new dimension to your content marketing strategy with the new interactive
Story Map App from Esri. Our ready to use App comes with a wide range of
templates that enable you to combine text, images, videos, interactive maps, web
forms and powerful data visualisation tools to create compelling digital stories.

The Story Map App makes it easy for you to share digital stories, empowering
brands to engage with new audiences and take the same message to market
across web, social and PR.

To find out how modern marketing departments are creating dynamic
stories that captivate and convert visit esriuk.com/marketing or call
01296 765500

esriuk.com/marketing



About B2B Marketing

B2B Marketing is the comprehensive information resource for B2B marketers. Its mission

is to provide practitioners with the information they need to perform better and achieve 9..‘ o BZB

more, whatever sector of the B2B space they are operating in. S .- } Marketlng
Launched in 2004 as B2B Marketing magazine, it has since evolved into a multi-faceted '0..

resource, delivering a broad range of content in a variety of different forms and formats.

Its key products are:

* Online community

* Magazine

* Awards

* Research and reports
* Training

* Events

* Membership

For more information on any of these products or services go to b2bmarketing.net
or call +44(0)20 7014 4920

esriuk.com/marketing



