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. Google+ Update

As brands continue to formulate and refine their
strategies for Google+ there are a few important areas
to review and explore as the platform continues to
evolve and add new functionality.

Google has released new features and updated
functionality to improve the user experience and drive
more value for brands to participate. A glimpse at
demographics and current industries trends can help
guide the focus for your brand’s alignment.

Finally, a review of best practices will help increase the
likelihood of user engagement and aid in a brand’s
success in this channel.
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Introduction
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. G+ Overview: A Look at G+ Today

Google+ is a growing global community: A global community, with growing engagement

» Google+ is a social destination
overlay for Google which enables 1 90 M
search, video, mobile, Google Offers, Monthly active users
social sharing and recommendations. on Google+

*  Currently there are 190M monthly
active users on Google+. 390 M

Taking social actions

+ 390M users take social actions across across Google

Google including +1’ing brands,
adding friends to circles, and utilizing
the hangout feature.
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. What is Google+?

* Google+ utilizes the +1 function to facilitate
connecting people through circles, sharing,
and recommendations.

* Local recommendations from friends within a
users circle will be served first providing
more validity to results.

Lior Ron (3 places in common with you)

+ Features like “hangouts” bring users together nrated it excellent. 9 others also rated.
for shared social experiences.
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* Google+ provides an opportunity for brands
to amplify their SEO efforts through social
annotations.
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Features & Functionality



Page Design Update: Layout & Navigation

Google+

Updated design & navigation:

Large photo
+ Clean and minimal look & feel display area

« Easier navigation with icon ribbon,

customizable with G+ apps -
9 »
* More emphasis on photos with ¢
expanded real estate <
Icon ribbon for b
easier feature
®

navigation

@ NEC Sports Have them in circles

If's STHROWBACKTHURSDAY | -ﬁ‘ J).z
a8 Pag v

11 henses ol the Sochi m arreubod vty

e s o look back o et five Wik
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Additional tools added to aid in discovery:

o “What'’s hot” highlights trending topics
with posts in feed & sidebar list

o Recommended pages show users and
brands “You Might Like”

o Auto-hashtag feature allows branded
content to be automatically hashtagged
and potentially trend on G+

“What’s hot” shows

trending topics on G+
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Page Design Update: Discovery

Google+
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. Page Design Update: Discovery & Auto-Hashtags

Google’s new auto-hashtag feature aids in
the discovery process:

v When content creators post new o\ANTg San Francisco Giants \
content, that content automatically wzmmy  Shared publicly - 8:37 Al rSEGiant I

receives hashtag.

Posey slams 1st career walk-off home run, lifting Giants to 2-1 victory

v' Google’s processin.g power uses the over Dodgers. RECAP: http://atmlb.com/Zuojnc
hashtag to categorize all of the

content being shared.

v" When the hashtag is clicked, the
“card” image flips around to help the
user discover similar content.

v" Google utilizes photo recognition as
well to help assign hashtags;
greyed out hashtags are assigned
by Google and blue ones are added
by the sharer.
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Hangouts allow brands to bring users
experiences around shared passions:

o Nespresso created a “Gourmet
Academy” series of broadcasts all
centered around coffee. During
broadcasts master chefs demo live
recipes for users. Broadcast brings
passionate users together for a
shared branded experience.

o The brand promotes the hangout
series across other branded social
channels including Facebook and
Twitter.

o Archives — G+ has synced brand
pages with hangouts so brands like
Nespresso can now allow users to
scroll back in time and review
previous hangouts.
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Design & Functionality: Brands & Hangouts

Nespresso hosts a series of exclusive Google+ hangouts as
part of their Gourmet Academy

Their first hangout with Chef Yannick Alleno was promoted across all of their social channels

Weipreise

Join 3 star Michelin French Chef Yannick Alténo during a C+
hangout on air on March 20th as he launches the

JOIN US ON 20032013
Nespresso Courmet Academy, a series of broadcasts

G+ HANGOUT WITH - dedicated 1o coffee and gastronomy! Discover how he was
YANNICK ALLENO - g inspired by the Grand Cru Indriya from India as he presents

a recipe live

'ua

3 STAR MICHELIN CHEF
Nespresso Sihe

S IRl You Tillié

Nospresso
[Nl The G+ hangout with 3 Star Michelin Franch Chef Yannick Alléno i

starting now! Watch it here | mp/XZ8020Q
Expand  * Peply T3 Retweot W Favorte *** M

¥ Mchein Che Yarvick Ao & Wi ango.
e sipond ;
A'vlnh.\"'t'.rc 3" Mchwin French Chel Yavick |

Wi yo. v DAGHI O

it dpm CET
o

ORACLE

*Source: Google, 2013



Brands & Hangouts
Veterans United gives veterans virtual tours of the WWII Memorial via G+ Hangout

Hangouts allow brands to have deeper engagement
with followers by bringing them unique experiences:

v" Veterans United, a home loans
company for the nation’s military
members, utilizes G+ by posting
relevant military-centric content
frequently to their G+ page, hosting
virtual tours of the WWII Memorial,
developing a Hangout Hub to
educate veterans on how to use G+,
and creating Google+ Communities
to promote their G+ badge on the
site.

v" World World Il Hangout — Veterans
United uses G+ to give veterans who
can not travel a virtual tour of the
Memorial. Positions the brand by
providing an invaluable service to
deserving individuals.

ORACLE
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& Veterans United

= Home Loans

“A Hangout is a magic carpet that can take you around
the block or around the world In a matter of seconds.”

Sarah Hill

Strategist, Host, Storyteller
Veterans United

ORACLE
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Brands & Customized Hangouts

Customized branded hangouts allow
brands to highlight unique elements of
their brand and key features.

GoTovOTA 8§

’

o Toyota created the Toyota
Collaborator Hangout App which
allows consumers and potential buyers
to create a unique dream catr.

o Provides opportunity for consumers to
create with the help of friends which
amplifies the experience among the
social graph.

o Consumers can communicate with an
actual Toyota salesman and have
guestions answered creating a
valuable “virtual” pre-sell environment.

ORACLE
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Events & Communities

Brands and people can come together and have conversations around shared interests

Brands can utilize G+ communities to
increase visibility but the sole purpose
of being a part of a Google+
community should not be increasing
sales or traffic to the branded website,

The Veterans and Active Duty Community has over 7,000 members

‘ P

but instead a medium to interact and Q e -
have conversations with interested P e T R —
audiences. To find us, ' : Even though this
Y You must be good. v . 5
To catch us, ks ey 8 st U s e iy b communlty was created by
i You must be quick R Covivons wekcoms ; :
As seen here Veterans United, a ' To defeat us, L Veteran's United...
home loan company serving the JOKING e D —

nation’s military, created the Veterans o s v

& Active Duty Community, however ‘

the conversation within the e g == N
community is driven by military e AN e peses
members and their families. Veterans
United is uniquely positioned and _.active members and
created a branded platform to i other brands drive the
facilitate these conversations. conversation.
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Google+ Brand Pages & Communities

Brands Insights for G+ Communities:

v" Create awareness about your brand or service

v/ Start a new community

v Be an authority on industry-related discussions

v The public communities on G+ are indexed by
Google Search so take advantage and post
relevant content e

v Engage with active users on a regular basis B Ll g

Veterans United enjoyed the following

results:

v" High user engagement as seen through +1’s,
comments and shares of posts

v Higher CTR, lower CPC & CPA when
displaying social annotations in search ads ==

v" Increased awareness among current & future

VA loan customers g @ oo

s g Veterans United @ = -

' L3 L

o

n S [Ovvms

to protect the people,
not run their lives.™
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Hangouts on Air: Broadcast to the world

Simultaneously broadcast live on your site & YouTube. Also available to YouTube’s
800M monthly viewers.

Thursday, done 24

Ehe New YJork Times [MTube Q] b ot

A Conversation About the Health Care Ruling

[ ] . ) TetestorTinee € Sctecte A7 widees
e ;nub mxan | iR 6‘ + Subecrite 0 Hom
v OPINION »
HEALTH LAW STANDS TAKING NOTE
Roberts Is Part of Majority Upholding Mandate paen

Victory for Obama,
but Ruling Limits
Medicaid Provision

u
121 Y What's Next?

P e Foom for Debate ashe Mk

L [: Mar vigh t |
e MATE
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Updated Feature: Local

Google+ Local replaces Google Places:

v" Users can read reviews and decide on
the right places and business quickly

v" Recommendations for businesses,
restaurants, etc from people you know
and trust from G+ will show up here

v Reviews from real people are tallied to
create scores and summaries for
businesses

ORACLE
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: . . : 4 8nd Anre Sill's st restaurant” that staned it
allis "like being in EQypt and rj .. o e way o "neaters and wok-
heeled boomers" who MQ(- S unpretontious” Taa0ce for Bs “simgl, soutiur’
Y 1% T Qreat wines® by “snowiecgostie® slaffors, just
“thern talian cuisSine % «s otn “cowoed™ (ana “rosy” 10 boot). or you might

=l in o~




Mobile App Update

The updated Google+ app significantly improves the G+ mobile experience.

v" Now see your stream and share with your circles from your mobile phone.

v" Hangouts can bring conversations to life with photos, emoji and group video

v' With “Party Mode” users can instantly share photos from an event (Android)

v" Google Now provides “just in time” info and recommendations based on your geographic location

Share

photos from
events

Google Now =

“‘just in time” info

M e

] .
Dann Dempsey, Ryan Stonehouse, and
Joshua Ganderson are going.

)

| Mike Fox
Fleet Week is here! Time to set up
the BBQ!
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Google+ and Search

20 | Copyright © 2013, Oracle and/or its affiliates. All rights reserved.



Search+ Your World

Search implications have been one of the most compelling reasons to join G+ for brands and that has not changed.
The current member base quotes have been questioned, especially with new Gmail & YouTube users automatically
signed up for the platform, but the continued integration of G+ into all Google’s digital touch points will support future
growth.

G+ content impacts search in a few A .
different ways. Next we will review content C

. . . . O IC chikoo & n
implications and recommendations for 3

SEO.

I’ -

N ilkar - ki g { ]
on wikipedia org/wikiflaniikara_zapots
Sapodilla s known as chikoo ("ST5F * or chiku, “=T7.,") in India and Pakistan and sapota

in some parts of India (Tamil Nadu. Kersla, Karnataka, Andhra

Description - Othar names - See also - References
C ve wisted thia page 3 tmes. Last wisit 12/4/11

Users logged into G+ can see search

results from 3 different views:

1. Default = personal results, G+ related
content within total results News 2 Images for chIKOO - Repor images

Shopping

Recipes

2. Alternate toggle = normal search
results

More

Molirtain View, CA
Chanpe location

3. Linkto only personal results (only G+
related content)
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Discovery: Search + Brands

Socially inspired brand awareness provides brands with the opportunity to add more validity, authenticity and
compelling reasons for consumers to engage. Brands that post frequently on Google+ can benefit
additionally from relevant G+ content served when a consumer searches for the brand.

GOUS[Q nespresso
Web Images Maps Shopping More ~ Search tools Nespresso
—_— 340,410 followers on Google+

About 17,700,000 resuits (0.53 seconds)

(=

Now that they're back for good, which one did you
try first: Vanilio, Ciocattino or Caramelito?
http://j.mp/... 15 hours ago

Ads related to nespresso @

Nespresso® Official Site - Nespresso-us.com
www.nespresso-us.com/
Create the Perfect Coffee with One Touch. Nespresso. What Else?
Choose A Machine Try The New Nespresso® U
Find a Location Essenza at $99

Nespresso Machines - Amazon.com

e Real-time content

¥ 642 reviews for amazon.com P

Buy nespresso machines at Amazon! Qualified orders over $25 ship free If a brand posts frequently
on Google+, users may

Shop Nespresso at Belk® - Free Shipping on Orders Over $39 see Jts most recent post

www.belk.com/Nespresso right in search

Save on Nespresso Espresso Machines

Shop Summer Styles - Belk Coupons & Offers - Our 125th Year: Exclusives & Prizes

ORACLE
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Google+ Page via Search

Gouglc{nxmm > : I B -

Wreh

v" Users can click through to a

’ H Home :: McDonalds.com
brand S page’ rlght from the *D\::“":"Jm‘ _.-”' 00d 0 ATTOn Il Aonchae opaonealien, fob o Casser McDonald
search results page.

+ G5WMcesee Tumpba Budeguon. WA 0080)
(1) 2r24%es

v By searching “McDonald’s” s o e e
consumers can be exposed e

to the MCDonaId!S G+ page ;nlllnf 100 am - 10 i:.- 200 an ‘;."."-:r 20 m".’l( l:nault-
e T T

and click directly through to it.

McOonalds Uiw
% i 1 rnre) oo onea O Ty

McDonald's

Ousctians  Wits 4 e

m(&ﬁm AnGIon LM,..’LAIJ&LQLALQ
e dan Alh e

- v Addraas. 55 Naddhesas Turphe Bukrgion MA D1803
u.nm-nnl refon NMA kx . hetute, phorm ruriet Mgt 358 Snvieg draciiomn

Phose (T51) 212596

e
«\\“

m MLUUI‘H;V - YR 2080 |
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Surfacing Relevant Results via G+

Googl N -

boston sports livestream

v" When relevant content is

1)
posted On a brand S Web Images Maps Shopping More - Search lools !
Goog|e+ page followers e = +Boston Bruins vs +Pittsburgh Penguins #StanieyCup ...
! https://plus.google.com/.../posts/giIKWFT8aYgv ~
may be served that 98,5 The Sports Hub « CBS Boston il NBC Sports
h L. | boston.cbslocal.com/station/985-the-sports-hub/ B 15 hours ago — +Boston Bruins vs +Pittsburgh Penguins - #StanleyCup

WELCOME TO 98.5 THE SPORTS HUB The Flagsh i i : ke

content when it Is relevant WELCOUE TO SRS 1)@ SPORTE IS Tivk Flgwil #becauseitsthecup. LIVESTREAM link click here: http://goo.gliohKRq

to their search. . ® T
Live Video « CBS Boston )
boston.cbslocal.com/live-video/ * /

A . Live Video Boston News, Sports, Weather, Traffic and Boston's B - Selecta
v | n thlS example’ the lee u:z S!r:nm News, Sc:t:nl and Talk Rn:'o wBz h‘;owsRadm ‘IOZ}‘J Click 1o listen ...
/£
Stream content posted on % +Boston Bruins vs +Pitisburgh Penguins #StanieyCup .. Google+ Posts in Search
g https://plus.google.com/.. /posta/giKWFTBaYgy ~ Followers may see content posted
o NBC Sports 3 ) it
the N BC Sports G+ page 16 hours ago ~ +Boston Bruins vs +Pittsburgh Penguins - #StanleyCup on a brand's que WherIts
|S Served after the Search #becauseitsthecup, LIVESTREAM link click hare: hitp://goo gllohKRq relevant to their search terms
“ WBZ-FM - 98,5 The Sports Hub Boston, MA - Listen Online - Tuneln
term “boston sports e comado/oBb T Sport-ub s SR
. . WBZ-FM - 98.5 The §| Hub B , MA - listen online, schedule, location,
Ilvestream” IS entered. wnuctandm:mdgasmlrm:’wnOOIOf\ sten onling, schedule, location
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. Google+ Search & Social Annotations

Google+ has the potential to have a positive impact on search because of the power of the unification of Google
search with Google’s own social media platform. The platform is inherently designed to be more easily found by the
Google search engine. As such, brands can optimize post content to have better search results within Google.

v" When social recommendations are
overlaid with search, brands can benefit
from increased qualified traffic Progressive.com - Progressive Insurance ®

www.progressive.com/

Official Progressive website. Get your free quote today!

Ads related to progressive insurance @

v" Social recommendations improve ad

performance and can be executed
through Google (ie, Enhanced Progressive Insurance has 134,479 followers on Google+

Campaigns)

v" When activated along with a brand’s

active Google+ page, social 0
recommendations will appear when - 0)
relevant to the search terms

average search ad CTR uplift from social annotations
v' 5-10% is the average search ad CTR

uplift from social annotations
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. Google+ Search: 7 Steps To a Successful Strategy

Increased visibility of branded content is one reason why many brands choose to have a
presence on Google+. In order to optimize this opportunity for increased exposure here are
some simple steps brands can take.

y (1) Create and verify your Google+ page. Google
(2) Take advantage of social annotations Make Search personal
in AdWords. @ =500 :gl(’. :
(3)  Claim your custom URL
(4) Add the G+ Badge to your website Cooge seme
(5) Post exclusive content +Your page
image and most 2
(6) Host hangouts Fecenlnacts
(7)  Grow your follower base S A

W oo A o Sameog r Lmal @ Ouctar
Sezws wars Fe X XK

Advroed Sean u)-hb At PRy S
Cardy S -«.-\',. — 1 b -

Vit Dbty Nt Shsha v ot b

—
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Google+ Content Strategy

Post exclusive, engaging content & host hangouts — photo and video posts are the most
engaging. Post at least every 72 hrs to enable better visibility on Google.com.

HaMm -
" # & The White House
T

Qi hared publicl Mav 16,201 hangoutsonair
‘,'u!,-vn WO Irade he LELITATE Socimk '1 ,;,:'-I‘;:'.‘.-.-;'.;,.:‘. o Meet lzabel Maram and find cut more aboct cur +HEM deuigner
collaboramon Chock out the excluzive video! In case you missed it: Watch the first-ever #WeTheGeeks Hangout
from the White House, a new series to highlight the future of science,
technology and innovation here in the U.S.

MEMORHAL DAY, 2073

isabel Marant pot

Have ideas on upcoming topics? Share them in the comments section.

#science #technology #hangoutsonair

We The Geeks: Grand Challenges

4 comments v

g Jerenfer Bergunholtz

Kristine Crez

o o AEE T
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. Google+ Cross Promotion Strategy
Grow your G+ followers through cross promotion

Add the G+ Badge to your brand’s website

Add a call to action in your profile photo to “Add us to your circles”
Promote your G+ content and events across platforms

Enable G+ content recommendations for mobile

BHEGE

' TEA,
{ Ferrael vom
sk

458 Spider receives Sport Auto Award for best Cabrio ’ I le,
» Rened myore . .

Add us to (O3
your circles!
e, .
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Google+ Ripples

[llustrates a brand’s earned media and identifies

key influencers

v

Ripples creates a graphic of the shares of any
public post or URL on G+

Shows how a post has “rippled” through G+ and
can help brands identify influencers and brand
loyalists

lllustrates how a post was shared over time and
statistics on how it was shared

Access Ripples from the gray arrow at the
top/right corner of each post

Infuencers

St Coftan

TEEE [P TN TR R

Statistics Languages
P M gl AT e Mr)eagud M AL ¥

1" Avergn chaes wngth 192
Lorgen! ahun 2

Enaree Hour 0.05

v
3 Starbucks C¢
;‘é hared publicl View post activity st
) Link to post
Best friends... check. Pro
#ireadyset Mute post
Report spam or abuse '
N— A ; - View Ripples
Cem—— ; .
lh — N - |
= g\
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Google+ Ripples

31 public shares / 58 total shares.

Vée gont show pnvale shaves Ean G
Kimberty Reynolds
. Y Y C "
HIUBOV PAVLIUG
\ J
GONZANZ <) o
NS Sarah Siege
\ [
. l\ |
Enoch Dompreh 1)
O \ |
- |
@ Heather Haywood \\ (f
\ f

-~

\ |
\ U

Papos and Home 1
Jaban Arnold

> [ |
f |

Jon Hawhinn /
. J | |

nanne SYrocawskl L f
4 '
Michael Shavedova Grogo Matox
,‘ |
’ J ]
. /1

Lees Amold kb
Gien Folrg

StarbUfg}gézCoffee

Roarigues das neves
Q0

i o % Starbucks Coffee

Edwin Col
HENKD ’ “The world wil Ittle note, nor long
Esioch Dompren romomber what we say hofe, but it can
: never forget what they did here. 1 is for us

1 / NOLIOY OAla
ow full post

Fublic Sharou Activity
3 Starbucks Coffoe
P The workd wit Ittle note. nor long

remember what we siy here. bul #§ can
never forgel what they did here. It i for

n Summer Tran shamd 1

I Timothy Whetstone shared e

Timpihy Whetmon
Loummar Tran

Shanaice Chang

-
Matle
Nivia Boute

>

Adamusova

\ \ o
\ Ievt Motales
jutye S1one ‘i' LIUBOV PAVLIUCHENKO shared s
\

‘: Enoch Dompreh snureo this

Kasay Loamen

=

Sand foodin

Shared public post
from Starbucks

! - Aol
ORACLE

30 | Copyright © 2013, Oracle and/or its affiliates. All rights reserved.



Adoption &
Usage
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Social Media Visits & Time Spent

Although adoption rates for G+ started strong at launch (due in part to forced adoption for some Google
platform users), G+ still lags behind other social media platforms in key metrics such as usage and time
spent. G+ has approximately 250M active users vs 955M active users on Facebook. On average,

G+’s users spend only 3 min per month on the platform vs. 405 minutes per month for Facebook users.

Here’s the total size of the social media universe, in users:

1000

ORACLE
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Demographics

Although Google keeps information on the usage and audience tightly guarded, many
companies recognized the early male dominance of the site which continues today. Currently,
G+ is 69.4% male. The dominant age group is 18-24 (42%).

Top 10 occupations reveal that IT Engineers are the top occupation with Developers,
Designers, Software Engineers, Web Developers, and Writers also topping the list.

Geographically, the US leads the user base at 28.4% with India the only other country in the
double digits at 18.9%.

e & & o ® & o o
Male/Female ratio FFMESTIMKTED USERS”RM
SINGLE MARRIED mersiilsure ENGAGED COMPLICATED
This is the. current ratio* between Male and INDII,g g.g%g,ggg 1&7042 }4341 63%5&72466 1.2213:’213%2 g%ll,’%gg
Female (and 'Other’) users at Google+ BRAZIL 1384896 362699 1034 615 254:253 218 071
Male: | | 69 CANADE Tk reoie SO o085 44324
Female: [ ]29.2 > n}:’,“%‘.}‘,é;,:’s:gm "{,{2‘;&;"’:?}3" w:llgfznn TRV oy

o] SR e b
UK 20,937 %3%395 3 16,750 14,656
CANADA 14,184 28/589 14,848 10,194
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Top Industries

The automotive industry is in a leading position on G+ with a substantial lead over electronics, luxury
and internet services. Consumers interested in automotive content would be ideal targets for insurance
content as well.

TOP INDUSTRIES BY CIRCLERS

Automotive Automotive

brands within Fervars com Electronics 1,881,606
the top 40 B GG ACT, s Luxury

pages on G+ = Internet Services

Beverages
Apparel
Restaurants
Sporting Goods 216,086
Business Services | 16,414
Computer Software | 11,519
Media | 11,230
FMCG | 8,045
Financial Services | 5,512
Diversified | 3,728

Transportation | 1,576

ORACLE
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Google+: Top Followers

The top performing content on Google+ coincides with a male dominate, technically-inclined

audience. The 10 top pages on Google+ include gamlng tech sites, a mobile platform, an

automaker and a top sports news brand.

The GOU8|€+ Top 100
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Following Followers

Coldplay 10 4,708,358
Angry Birds

Google Art Project - 4,405,480
YouTube - 4,050,984
FC Barcelona - 3,913,685
Android = 3,645,796
UEFA.com = 3.471.386
The Economist 21 3,188,818
Ferrari 1 3,115,935
ESPN 4,691 3,042,595




Best Practices
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. Publishing Tips

Posting Recommendations:

* Visual content is critical on this platform for both desktop and mobile and
engagement metrics confirm it. Photos are nearly 4x more engaging than other
post types and make up 62% of total interactions. This will only increase with the
new design updates.

» Engagement defined as total of +1s, Comments, & Reshares

* Post on weekdays in the morning. Engagement rates on the weekends drop
off by more than half. Weekdays are mostly equal but Wednesday shows a
slight advantage. 6am — 12pm are peak engagement times and 9-10am are the
highest of the day.

o

ORACLE
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Publishing Tips

Search Optimization:

+ Post at least 2x week. It appears that Google+ profiles with no posts within the last 72
hours do not show up in the “Related People/Pages” section of Google’s search results.
Also optimize post content with keywords to boost SEO rankings.

* Put the brand name, website (or link) and any other key words to describe the
brand in the About section: this is worth noting and experimenting with, since some
early research with user profiles seems to indicate one of the most important search
signals for Google+ is whether the query term(s) appear in the About section of the profile.

* +1s count: some initial investigation shows profiles/Pages that receive a lot of +1s on
their posts show up more often in the “Related People/Pages” results
o Consider adding +1s to your product pages

+1 button update o )
+ Even though initial engagement rates include comments and re-shares, they don’t

matter as much as +1s in helping to influence who/what shows up in “Related
People/Pages” in search results.

ORACLE
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Google+ Publishing Tips

Example of a Dell

Broadcasting Novel & Different Content hangout for
customer .service
v" When launching a Google+ page, the content and tech issues.

should include some unique pieces of content
for Google+ such as a hangout to help drive
awareness across platforms if possible.

v In the example below Chris Paul participates in Video: Google+ Hangout With Carmelo
a G+ hangout for the New York Times to Anthony and Chris Paul
discuss the Olympic basketball team. By THE NEW YORK TMES

v" As brands begin posting on G+, if everything is
a repost, brands may experience lower
engagement rates as users sometimes look to
see if brands are engaging differently on G+.
Launching with unigque content may be a good
initial test.

New York Times
hangout featuring
Carmelo Anthony

and Chris Paul.

-

ORACLE
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Engaging Influencers & Recommended Page

Two considerations for growing followers . s
. . . ® e ®  fMuzcMonday
* Engage influencers that align with your Suseme Comofbeti. @ Aisaricen Loagni
& racroMonday * Vathesn Day

brand. The Ripples feature is a good start to
see what users are interacting most with your
content and understand their network reach. It is
available on any public post.

Suggested communities

G Hary Potter

- o
View
Forecer Tmibght
. View

+ Explore opportunities on recommended
pages. Certain pages are highlighted within the
“‘interesting people and pages” section whether
under the generic “Featured On G+” bar or a

specific category. Investigate how you can help
drive awareness of your presence from a — Interesting people and pages
mention on this page. ——) s
+40 -, 155 Eng. E@ View
Low Massar g ’
Now Thats awe aoeym! el Entertainment
g U View
ORACLE
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About Posts Photos Videos D

o EANI (R e —

v

. % y y e L
intel' RSy — O Brands

® http://www.intel.com/ @

- | ]

AN

BEST USE OF CIRCLES
» Similar to Facebook’s former

| N
Inte _ @ Intel functionality of Open Graph
User Segmentation e objects.

Click "+1" beneath this picture to join the

Trends circle. Keep up with the latest trends . .
and get tips for your connected lifestyle. Learn s Users Opt'm by desired content

how to use technology to keep you vs. brand segmenting audience
entertained, connected, and productive. .
behind-the scenes.

ORACLE
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Best Use of Cover Photo: Nissan

Nissan & G+ Imagery

- Animated .gif cover photo features
various car colors

https://plus.google.com/b/1182667757602685187
74/+Nissan/posts

. Bold card image makes best use of
space to maximize visual impact

ORACLE
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https://plus.google.com/b/118266775760268518774/+Nissan/posts
https://plus.google.com/b/118266775760268518774/+Nissan/posts

. Best Use of “About” Tab: Intel, Dell

Featuring all social links (within G+ and other platforms)

Intel links coincides with
circle segmentation on
the Google+ main page.

ORACLE

Links

Google+ URL

google.com/+intel

Website
http://www.intel.com/ @

Links

Tech Enthusiasts Circle
Trends Circle
Newsroom Circle
IT Experts

Jobs at Intel

Intel Polska

Intel on Facebook
3 Intel on YouTuhe
¥ @intel

W @intelNews

% (@LifeScoop

3 (@Jobsatintel

@2 |ntel.com

LB

K

LE 0.

«n8
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Best Overall Google+ Use:

Cadbury UK

- Creative engagement leveraging G+ tools
(exclusive circles, hangouts, etc.)

- Content strongly aligned with G+ audience,
Olympic sponsorships and support of techy
events like hack-a-thons

- Strong integration with digital assets, G+
links and post stream from .com

- Over 3.1MM followers; ranked within the top ngﬁ Cadbury UK @ | » Py
20 pages on Google+ jille - K

ORACLE
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Loyalty & Rewards B R

The ‘super fan' Circle in the comer, and the other characters across the design,
ware inspired by real fans of the « Cadbury LIK Page which caught our
Mustrator's sys! Do you think one of them could be you?

Mathew Hunley + Linn King + Donne Fitzpatdck +john chapman » Geoff
Harrlson « Katie -Ann Bunnetl - you guys are definitaly in therae! ;)

Cadbury UK

- Reward through recognition for /
Super Fans within the Million

CirCIer Goog Ie DOOd Ie m ﬁ:::'::“"::.d " (;ndbury Meodal yo!? Il‘- the ensential accennory for the

summeor ;)

Which other G+ara do you think most deservae ona? Tag tham in tha photo or
the commaents balow!

= Reward with product through G+
peer recognition T
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. Humanizing your brand via G+

Showcasing fan creations & ideas

oz
Who'E Fhe 30 Lick the Dabry MIK iing off sur 8p0sn when e feviahad ¥
Wehn swaps smscad w e chocoials cake Croalone cos fane prosuce M
e Wwbig of w Cuposhe Daoonts )"av-l'-»'w wiren of pox dees et
Sk  Fow L o o .. e s 1 o e cun sebactionT
Cadbury UK

y A0 1T o wal 10 AN N0 AT AIGOUTE SAB0K CoF [0 B 0 Vo An1 44
far Atx-Vevew pesibe oy Y A 143 1 4R1NI0E p—
9 oo

= Cadbury made great use of
specific and unique G+ content by
showcasing recipes, chocolate

creations, and dialogues with i - > . _
sponsored Olympic athletes. | - - e | ]\
on

Bundlng G+ page out of chocolate

- BLUSE L e ORACLE
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Cadbury UK oy 28, 2012 (edied) blic
And the winner is... After a weekend of hard work it's time to celebrate the
hackers, coders, designers & idea makers from our Mobile #CadburyHack

Content for the G+ Audience

The overall winner who'll be receiving £10k of support to develop their idea in
time for London 20127 feeel it, who let you capture an image AND the
sound/atmosphere around it to create the perfect postcards/memories of your
Olympic experience this summer. They've taken pride of place at the centre of

Cad b U ry U K our Live Art piece, we hope you like it!

Find out more about the hack/Digial Shoreditch over at
http://www.digitalshoreditch.co.uk/hack

= Cadbury creates specific content —_._/
geared towards their G+ audience |
including tech-focused events like
hack-a-thons.

| St | /

/4

y\
Cadbury Hackathon Winners (7 photos)
e = e P

Pl
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Digital Asset Integration

Cadbury UK Sy

CADSURY
DAIRY MILK

= Cadbury’s G+ feed is uniquely integrated into
their website, along with links to the page.

= See Cadbury’s website:
http://www.cadbury.co.uk/

Yool de join usat Yaull gt u free
Cadbiire Voo o

ALSO FIND US OM b4 ¥ CADBURY NETWORK

Codnery. omak
Gty Wk
Gaslowry Rusipes
Castry Gitta Oirey
Landen 2012

Haw wa une your 2rows ing des
COONKIES - YES SIGM ME Ur

ORACLE
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Shared Endorsements (Launch November 2013)

If you have a G+ account, your picture may show up in ads endorsing things you've liked
or done unless you go in and turn this feature off here:

https://plus.google.com/settings/endorsements

Note: Information Google+ users have

previously shared with a limited “circle” of Setting: Shared Endorsements in Ads

friends will remain viewable only to that This setting below allows you to limit the use of your name and photo in shared endorsements in ads. It applies only to actions that Google
group, as will any shared endorsement ads displays within ads; the "Summertime Spas” example above shows a shared endorsement appearing in an ad on Google Search. Changing
that incorporate the information this setting does not impact how your name and photo might look in a shared endorsement that is not in an ad — for example, when you

share a music recommendation that is displayed in the Play Store. You can limit the visibility of activity outside of ads by deleting the

activity or changing its visibility settings.

Uncheck this box and

: “ ” é [)Based upon my activity, Google may show my name and profile photo in shared endorsements that appear in ads.
click “save

Note:
» [f you are under 18, you may see shared endorsements from others but your own name and profile will not be paired with shared
endorsements in ads and certain other contexts.

ORACLE
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TAKEAWAYS & CONSIDERATIONS

Google+ may present some compelling evidence for testing and/or optimizing your
social strategy on the platform.

> Audience alignment

v Examine your brand’s current demos, industry trends, and top page performance to assess the alignment
with your target audience and related content.

> Search implications

v' Google is clearly influencing search results with G+ activity and brands should take advantage through
optimizing post and page content accordingly.

Utilize unique features on Google+ like hangouts to create targeted branded content to drive engagement.
Utilize social annotations to amplify search results on Google.

> Competitive Advantage

v Review what your competitors are doing in the Google+ space. There may be an opportunity for your brand
to gain a competitive advantage if your competitors are not already on the platform.

ORACLE
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THANK
YOU

For more about Oracle Social solutions:
www.oracle.com/SRM
#OracleSocial
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