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Summary

he day a new era dawned

April Six was set up one spring day in 2000 We turned 15 this year. Like all good teenagers, we're
by a team of experts on a mission to make going through a period of intense reinvention.

B2B technology marketing as shiny, clever

and exciting as it should be. Big on ideas The last 365 days have been quite a time. A turning
and impact. It was a good day for technology. point that has seen us expand our ambitions and

become a truly global agency.
Today, we're proud to partner many of the world’s
best-loved technology brands such as Canon, Cisco,

Microsoft and VMware — some of whom have been 12 month snapshot
with us since day one. We also work with a bunch of » Turnover grew by over 30% and profit by over 20%.
feisty and ambitious start-ups. * 12 new clients including SMART Technologies,

Sage, Blue Coat, Qlik and Pure Storage.

« Launched US agency in downtown San Francisco.

» Extended offer into PR with the acquisition of London
based Proof Communication.

 Asia agency planned in Singapore in the summer.

* Created Blended Impact Marketing thought
leadership approach delivering 1:20 ROl as standard.
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365 days of innovation and expansion A

2014
April: New London HQ overlooking the Grand Union canal
May: TWO NEW WINS!
Concur: Building strategic customer nurture programmes CONCUR
Plex: Customer nurture programme and demand generation PL=X
June: ACCOUNT EXPANSION: Into cloud service with VMware
o _ vmware
July: NEW WIN! Pure Storage: Corporate advertising campaign
August: NEW ACQUISITION! Proof Communication © purestorace
NEW WIN! ServiceNow: Launch global SMB business PROOF
San Francisco office expands into a new space downtown
September:  NEW WIN! Turn: Demand generation campaign SS S
October: LAUNCH New April Six Brand TURN
November:  ACCOUNT EXPANSION: Microsoft Adtech media campaign = Microsoft
December:  NEW WIN! Qlik: Demand generation campaign y
Global Christmas party: All together for fun and festivities Qlik @
NEW WIN! Manhattan Associates: Demand generation campaign M Manhgstotcgg
2015
January: NEW WIN! Honeywell: Demand generation campaign Honeywell
February: Groundbreaking 28 days integrated content campaign for VMware e
ACCOUNT EXPANSION: Pure Storage: Appoints us as EMEA agency DB8
Thought leadership: First DBS event at Bloomberg Offices in San Francisco
March: NEW WIN! SMART Technologies: Global product launch and branding W
NEW WIN! Blue Coat: Content marketing K
April: NEW WIN! SolarWinds: Demand generation and online advertising BLUE COAT
BIM thought leadership launched to market soiarwmds{‘;
May: ACCOUNT EXPANSION: Qlik appoints us globally

NEW WIN! Sage: Product launch and demand generation

sage




Every day we come to work to do amazing things in the technology space.
April Six works at the vanguard of innovation and creativity. We support
some of the world’s most progressive brands in a sector that redefines
the future, every day. We love collaborating with aspirational clients
who believe their brand has great places to go and smart things to say.
Our new Blended Impact Marketing approach delivers that vision.

J)

Fiona Shepherd - CEO
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Changing fortunes for Turn

Building brand awareness and preference in the growing digital

marketing industry.
A new brand presence across web, press, digital and social media
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Ready to grow. :
Add water and leave in the sun.
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23 Days to Cloud Clarity campaign

28 days in February devoted to launching seven VMware products
with over 650 features through a global content marketing programme.

80-90% site engagement across regions. 70% repeat traffic.

wImware

Taking Virtualization
to the Next Level:

The Software-Defined Data Center

The latest mlaase of Viware vSghere® imakes the

wcdustry’s leading virtuakeetaon platform evin betber.

VMware vSphere &:

Wirtualizes scale-up and scale-out applications
that were thought Impossible bafone

Upsrindis yiser inbaslructun e the fisl genaralion of S,
socinl 3nd g dats applications:

The 3 biggest
virtualization challenges
solved by VMware vSphere 6
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One Cloud, Any Application, Any Device We = .

aunch BEvant Replay with
CEQ Pat Gelsinger & CTO Ben Fathi
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#Vmw28days
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Microsoft Server Upgrade Assistant

A fast, intuitive online assistant to identify the right Microsoft
productivity tools.

(= )

- st (BT e — - |
Q1. What do you do with - y
your current technology? . y
. A
@ e 1 _ K 7
o | o | EEE LMy alndows A
= R ) Rt Rl endides yau e, W
| " *
] || &8 ' ) -
DR .;.m = e
A, — -
TRIE
LALAREL wWihdly

QN .\N&\?& j&..::. NOW A0 Wk o
: Shstng N oW, Sex e

AR

el |
WHORF™ N

\h*"n-




Surviving The New Threat Landscape

How to fight today's cyber criminals with a unique,

Generating a market =N _ L
for Firekye '

An ‘always on’ demand programme educating the SMB buyer
about cyber threats.

key reasons
you're a prime target

Within eight weeks, 25% of targeted revenue was delivered. = L S o

Your data is more
F YOU'RE NOT FREOTECTED WITH HEEEYE -\‘ it E valuable than you think
i (%) ] 3 You're sitting on a potential goldmine, from credit
YOU'RE NOT PROTECTED <G FireEye B oo oo

Cyber attacks are low risk/ You face an
high return for criminals Ul'genf Chdllenge

of SMBs rank cyber
security as high to
You're an easier target very high among
than the enterprise their IT priorifies*
A shocking 64 percent of SMBs do no have
any data security policies

of SMBs believe that their
Many SMBs are unaware existing AV, Firewalls, IPS
of the dangers and Gateway defenses

58 percent of managers do not see cyber can protect them from
attacks as a significant risk™* advanced cyber attacks,

a0 your b g i
g oot ¥ g = i) i e S b Most SMB security tools
feal ek Lsage: il " A are built for yesterday's threats
That means you're not profected against foday's
new breed of Advanced Persistent Threats (APTs)
F Zero Day targeted attacks, Dynamic Trojans and Cyber Attacks and APTs
<y = Stealth Bols

regard themselves as very
knowledgeable about
new era Advanced

Discoverwhich FireEye® technologies you
need inorder fo build a proactive security : . . mio
anvircnment thot dynamically protects. ol ¥ U o Q

. ) _ v E s Wl T
Simply answer these four questions.., . 7 nodies Lkl o 3 = With 1 in 10 businesses folding each year
- = : i3 = due to cyber crime, you need to act fast.

Threats keep morphing
The new breed of advanced malware

out there is designed to evade fraditional,
signature-based defenses

To steal your customer data and
critical business infelligence.

Advanced Cyber Attocks And You There's only one answer

e e e e Sa e oy S ey R s

Unique FireEye protection:
security reimagined for the new threat era.

The only real-time
protection model

Gartner recommends that organizations assume that their
network is already infected..."Shift your security mindset
from incident response to continuous response, wherein
systems are assumed to be compromised and require
continuous monitoring and remediation.”

That's what FireEye delivers.

Close the gaps and safeguard your future

Get inside next-generation threats and discover
FREE which threats are live in your network.

Go to www.url.com fo request your free trial.

Warning: 95 percent of FireEye trials detect active threats.

IF YOU'RE NOT PROTECTED WITH FIREEYE )
YOU’RE NOT PROTECTED <OFireEye




Securing new customers
for Intel Security

An integrated campaign accelerating SMB prospects intell Security @
through the buying journey.

The resulting unique click-to-open rate was an Ji T THE M CAF EE SEC U R ITY ‘

astounding 39.8%. & ]

What are your key security concerns?

I'd like to protect my devices from viruses and malware

T

g 5. f07 R
\ SECURITY JUST
MEANT LOCKING
[

Reducing spam and phishing emails is vital

| must keep staff safe on the web and social sites

% THE DOORS AT NIGHT?

- Our mobile devices need securing
»

Data loss is a huge worry

YOUR KEY SECURITY CONCERNS

e = o =

We have to maintain access to email when servers are down

Essential Multi-layered Protection from Protection from Integrated
endpoint & data protection for malware & viruses, hackers cloud-based
protection all devices hackers & web threats endpoint

protection

SECURITY JUST
MEANT LOCKING
THE DOORS AT NIGHT?

( intel” Security @

intel" Security @

THE WORST

CYBER THREAT YOU
RECEIVED WAS A
MISDIRECTED EMAIL?

AT




Powerful sales enablement
for Avanade

A range of collateral to empower and enable sales.

Elevating conversations to be strategic and issue-led
accelerating the sales process.

Being entered into the ITSMA Awards for Sales
Enablement Best Practice.
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The zero fluff route to results
for VMware

Integrated global demand generation campaign, built around
testimonial-style take-outs creating a compelling new narrative
for the brand.

Executed in over 100 countries worldwide,
in 20 languages for 3 years.

Generated over $200m in pipeline in EMEA alone.

vmware | (intef)

PEOPLE
LIKE YOU

WIN MORE BUSINESS WITH
VMWARE AND INTEL

Go to maret with the industry lsaders.
Seiing ponl ViMware=Inbel virtualization
solutions lp your customers mesel
thadr IT challenges amd provics greal
opportunities for you 1o oxpand

wour customar— base and fill yoor
P Sl

YImWane

Thinking of making that important mays and wirtualizing
youlr giarvers 7 Cosl i undouningy e TR

o -makting tncicns. Bt bewore of vaidons making 1akss
pommes, Cheap. kew-oos! of avnh Troe' ipgioaches 1o senvee
wiitallonbion oites) work 0% sgnificantly mohe Sspaitig el

s
*| had no idea that maagh'ﬂnj
coct wag cuch a defailed ch,,gx;;

Thieres rover ba

become part af @ e of ownarship cosis?

Firyd aut howw ta

Wrmware com,g "We ar .

S TEo mﬁﬂ“ % we dam" us TCO Savings = g
g ong bt 1 ;

i ——

Rl et e i the new 4 Secrets Most
#rﬂ W"’{l— ::;:::;w:-“. o i o e T wm"t TEH TUU- e'Bl:}DI{
e - e i B i et i W ISR b o Bt AR s ¢ ALSTIIIR PR e
uuuuuu it e e gt el wacury el T AL
biss T LD B Skl (T ”IJ-I-:I‘;V- - W i D .
Friw= o e om0 g’ Tl I e 0 o e G
== P You LIKE YOU
e =0 LIKE YL TRUST YMWARE

The results that April Six delivered were truly astonishing. We quite simply
couldn’t have achieved campaign figures and ROl at anything like this level
without the hard work, insight and expertise of the April Six team. ,,

Tamara Scharf, Head of Digital and Demand Center EMEA, VMware




Cirba rebranding
to meet new era challenges

Evolved the company’s brand to align with its aspirations for growth
and reflect their role as an industry innovator.



Transforming brand
resonance for Peer 1 Hosting

A powerfully integrated demand generation campaign. _ ‘_‘.'
g—

Able to flex across products and services while building a unique
presence in a crowded marketplace.

<
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delivery ". .I

NO

COMPROMISE
HOSTING

hoshing

What | value is the ability of the agency to very
quickly develop a deep understanding of a
business'’s position and value, and be able to
articulate this through the work that they do. In my
experience their content has been exceptional and
they are usually able to represent a business to its
markets better than the businesses themselves.

Alan Edwards, VP Marketing, Peer 1 Hosting ,,
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Driving channel engagement
for Pure Storage

Dedicated launch campaign into Europe-wide distributor: Arrow IT.

Educate, inspire and enable sales teams.

Timely responses, creative team, solid communication of status

and willingness to accept feedback and pivot quickly.

LuAnne Dauber, VP of Global Marketing, Pure Storage ,,
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Think affordable.

Lorem ipsul
consectetus
amazin,

m dolor sit amet, m
er tincidunt »
Pure Flash
bout a year.

Sign up resellers. Drive up revenues.

Sign up resellers.
Drive up revenues.

N €2
SN o ELASH L

© purestorace I Tfﬁ
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Think efficient.

Pure arrays are way cooler, by nature. So il U 2 '
h

customers halve their storage footprint and
cooling costs and deliver way lower energy bills.

Lorem ipsum dolor sit amet, consectetuer adipiscing See how you can

reimagine sales
and revenues »

elit, sed diam nonummy nibh euismod tincidunt ut

laoreet dolore magna aliquam erat volutpat. Ut wisi

enim ad minim veniam, quis nostrud exerci tation

ullamcorper suscipit lobortis nis! ut aliquip ex ea

commodo consequat. Duis autem vel eum iriure
lor

Start telling resellers why they should sell
Pure Storage.

Sign up resellers. Drive up revenues.
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The Proof of the pudding

April Six acquired Proof Communication in August 2014 and it has become
an integrated part of our Blended Impact Marketing approach, ensuring that
PR is a critical element of every audience and campaign activation strategy.

Since coming under April Six's wing, the two companies have won two
joint clients: Clearswift and QinetiQ.

Proof won the CIPR Excellence Award for Best STEM Campaign
in 2015 for work with, Solar Cloth Company.

PROOF

COMMUNICATION
an aprilsix company

April Six’s results-led approach fits perfectly with our
constant drive to demonstrate the tangible impact of
public relations. By combining our existing services we
can meet the growing demand for more innovative
and integrated communication programmes.

Richard Moss, Director




aprilsix

Launching a unigue new

debate series

The first in our series of global debate events was held in the iconic
Bloomberg office in San Francisco in February 2015. It brought thought

leaders from vendor and client side together around the
hot topic of Predictive Analytics. There were over 100 attendees. TECH NOLO GY

DB PREDICTIVE
FOR GOOD IDEAS ANALYTICS

AND TRUE INNOVATION YOU NEED

HUMAN INTERACTION, =t
CONFLICT, ARGUMENT AND

DEBATE

Margaret Hetfernan

Next events planned for New York and London.
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Stand out ROI starts here

This is one of the most exciting times to be in technology ~ We call it Blended Impact Marketing (BIM) and this

marketing. It's challenging, inspiring and scientific, blueprinted approach is helping our best of breed

requiring us all to re-evaluate the known parameters IT clients to:

of market behaviour and business alignment. * Traverse the boardroom, sales infrastructures
and global audiences with a single, proven approach

There has been a seismic shift in the strategies created that delivers revolutionary financial return and an

to drive global demand and visibility. April Six has been amazing customer experience.

engaging with this brave new world by bringing together * Intensively precision-engineer holistic new

iInnovative decision-making and marketing execution marketing strategies that revolve and evolve

models with a deeply informed view of buyer journeys around impact.

to create a powerful new client proposition.
BIM is proven to achieve 1:20 campaign ROI
as standard, and regularly greatly in excess of that.



BZ2B Marketing joint activity

In 2015, we ran a survey of senior tech marketing decision-makers
with B2B Marketing around the topic of Blended Impact Marketing.
We used the findings to drive thought leadership.

believe
2372 Which of the following do you
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Our CEO, Fiona Shepherd, recently presented
at the B2B Summit 2015 with VMware.

Tweets  Tweets & replies Photos & videos

April Six @AprilSixGoodDay - 4h
Fiona and Tamara preparing to share our
story! #B2BSummit15 #1t020R0l

% -

5:36 AM - 17 Jun 2015 - Details

Hide photo

April Six @AprilSixGoodDay - 8h
See CEO Fiona & VMware'’s Tamara Scharf share how we cracked a
multichannel challenge at today’s #B2BSummit #1to20R0I

B2B SUMMIT 2015
T7TONE THE SREWER, oW .

500 B28 MARKETERS | 40 EXPERT SPEAKERS
FIVE CRITICAL STREAMS | ONE PERSONALSEDAGENDA

1 1 View photo




#aprilsixwinterwarmers

G S e

Creating better days
for all sorts of people

April Six is engaged in charitable events and fundraising throughout the year.

Our Winter Warmer Christmas campaign focused on fund-raising for Shelter (UK)
and Project Homeless Connect (San Francisco) this year — with employees engaging in
a series of games and pranks in return for video ‘Likes” which we turned into donations.

We also ran a series of coffee and cake days raising money for the ‘Wear It Pink’
breast cancer campaign.

Our team members individually also raised funds for charities including the
British Heart Foundation and Race For Life for Cancer Research UK.

. "C/ . WE ﬂﬂt
PROJECT C“”Ff_'_‘_“f?‘““’-‘-_“'—'“:‘_:' MACMILLAN.

HOMELESS Race forLife e CANCER SUPPORT
CONMECT

wear it pink Suppartingthe

& for Breast Cancer Campaign British Heart Foundation




|

.

Qurc

4

—_— —

J

| am extremely pleased with the quality and professionalism of the work you are
producing. | have been working at Cisco for 15 years, and it is by far my best

llents say it all

Friendly, collaborative,
efficient team.

Viktoriya Cherneva — Microsoft ,,

experience with a marketing company. | am looking forward to our continued

work with April Six, and will promote your services internally as well.

Patrick Bikar — Cisco Systems

L.

Jilland Trent are great! Trent has
done an excellent job working directly
with partners and both introducing
new programs, as well as working
through individual partner requests.
He has a great attitude and strong
expertise in digital marketing.

| always appreciated Jill's openness

to feedback.

Chandra DuFrene — VMware

| can trust you. ,,

Isabelle Duarté — Blue Coat

Timely responses, creative team, solid
communication of status and

willingness to accept feedback ,,
and pivot quickly.

LuAnne Dauber — Pure Storage

The results that April Six delivered were truly astonishing. We quite
simply couldn’t have achieved campaign figures and ROl at anything
like this level without the hard work, insight and expertise of the
April Six team.

Tamara Scharf — VMware , ,

Great ideas, excellent
feedback, fast turnarounds. ,,

Maria Jose Serres — Peer 1 Hosting

| love your team, the work has
been outstanding and really

well developed. ,,

Matt Yorke — DWA

Great work, knowledgeable staff.
Enjoy working with everyone.

Kerry Benoit — VMware ,,

Working with Grady and Jill
and the rest of the SF team is

always a delight. ,,

Thomas Marks — Concur

Creative, prompt delivery
and reliable. Could not ask
for more.

Marcel Hartog — CA




The best advertisement for our business Is our people

There are almost 100 people in our team with over 10% of them having been with us
for more than 10 years. Six of the nine originals are still with us.
Why? Because a career at April Six offers a range of amazing opportunities.

UK/US
cultural
exchange
programme

Since establishing the

US agency, over ten
people have already
benefitted from our
cultural exchange
programme since
the start of 2015.

The April Six
Academy

<

aprilsi)f

academy ™

From internal Lunch
& Learn knowledge
sharing to external
training with
SirusDecisions and
bespoke leadership
training courses, we
work hard to keep
people skilled and
inspired.

Performance
based bonus
structure

T
Rewarding the best

every year for their
hard work.

Team
inspiration Social
days nights

From karaoke to
Brazilian Jazz and
bowling, we love
getting together.

Encouraging great
teamwork and
collaboration.

April Six PLC
(Plant Lovers
Club)

- e T ————

Employee
welfare

Private healthcare
for employees and
their families — our
extended family.

Eco-initiative
for the green
fingered on our
sunny balconies.

Equality

50% of our
employees are
women, many of
them holding the
most senior
management posts.
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April Six

A good day
‘1 for technology

aprilsix.com

facebook.com

vimeo.com/aprilsix
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