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What’s a look book?
Welcome to volume 3 of the MarketReach look book.

This look book will give you quick glimpses of the videos, collateral, 
event giveaways, product demos, infographics, presentations, and 
other things we’ve been building for our clients.

Of course, these projects represent strategies and tactics employed, 
marketing challenges overcome, and business goals achieved. We don’t 
describe all that in this book, but you can find the bigger stories behind 
several of our projects here. 

You can also drop us a line to chat any time.

Best wishes,

Your friends at MarketReach

LOOK
Take a

https://mreach.com/work
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BACK TO MENU

CLIENT NetApp

THE REQUEST
With its brand just recently revamped, NetApp wanted to  
update its “Make the winning move” channel-partner demand-
generation campaign.

WHAT WE DID

We brought the look and voice of the revamped NetApp brand to 
this campaign containing more than 20 marketing assets. We also 
adjusted some of the assets to fit with new naming conventions 
and modified in-person-event assets for virtual-event use.

Campaign

Partner Logo Placement

Partner Logo Placement

Partner Logo Placement

Partner Logo Placement

©2020 NetApp, Inc. All Rights Reserved. NETAPP, the NETAPP logo, and the marks listed at http://www.netapp.com/TM are trademarks of NetApp, Inc. Other company and product names may be trademarks of their respective owners.

Track your resultsBecause telemarketing campaigns quickly generate 

numerous leads, it’s important to use a tracking system 

during your event. To maximize your sales potential, 

make sure that you use a single system to track:

• Outbound calls placed• Qualified leads
• Appointments set• Anticipated pipeline• Requests for follow‑up

Reward your best performers
Make a show of rewarding team and individual 

performance to end the event on a high note and 

encourage everyone to look forward to the next event.

4. Rally your teamOnce you’ve prepped everything, set a date, get 

buy‑in, and communicate regularly with your team  

to build excitement about the upcoming telemarketing 

event. Be sure to publicize the rewards you’ll be 

presenting for high achievers.
5. Hold your eventPrepare your teamTo prep for the event, visit the NetApp Partner Hub 

to access the “Make the winning move to cloud with 

NetApp” selling resources that your team will need  

on the day of the event. Available assets include  

a call guide (script), product messaging, a quick 

reference guide, and other tools that will set your  

team up for success.
Print the call script and other helpful resources  

and make sure they’re available at every call station. 

For a virtual event, gather and email resources to 

participants ahead of time, and encourage them  

to print them out. Before starting the calls, it’s also 

helpful to go over the solution details with the team. 

Finally, you can set goals for the day—including 

number of calls made, number of leads qualified,  

and number of appointments set.Encourage friendly competition
Create small teams to encourage friendly competition. 

Have the teams choose leaders and team names to 

foster competitive spirit. During your event, have the 

team leaders keep track of successes on a central 

leaderboard to keep everyone energized.

NetApp is here to helpIf you have any questions about your next 

telemarketing event, contact your local NetApp 

representative. Your representative will work with  

you to make sure that you have everything that 

you need to maximize your event success.

2 Telemarketing getting started guide

And don’t forget the prizes. Gift cards are excellent 
rewards for high achievers in lead generation, 
appointment setting, and estimated pipeline.

2. Determine your budget
Based on your selected food, decor, and prizes, 
determine the cost for your event. You can use 
existing budget, or you can put your NetApp® market 
development funds (MDF) to great use. Contact your 
NetApp representative to discuss how to request, 
claim, and track your MDF.

3. Get your call list ready
Start with a great contact list
Your team’s telemarketing success starts with a strong 
list. If you maintain a prospect list, spend some time 
cleaning it up before your event. Go through the 
list and add any missing information that you can, 
with a focus on phone numbers. LinkedIn and other 
professional sites are easy, free resources that you  
can use to validate contact information.

Filter the list for best results
Be sure to filter out leads that don’t fit the target 
customer characteristics for this offer. This campaign  
is focused on converting competitive enterprise storage 
customers. Don’t waste the time of your sales reps— 
or your prospects—by calling unsuitable targets.

Make sure you have enough contacts
For a single‑day event, aim for a minimum of 100 
contacts per representative. If you don’t have enough 
contacts, consider purchasing a list. If you would like 
help buying a list, contact your NetApp representative. 
We’re here to help you have a successful event, so talk 
to your local NetApp sales marketing manager to  
get started.

If you’re hosting a single‑day event, you can start  
with the following proposed agenda and modify it  
to fit your needs.

Single‑day telemarketing event agenda
7:30–8 a.m. (Virtual) Coffee, breakfast, and 

executive welcome speech
8–9 a.m. Form teams, review solutions,  

and set goals.
9–9:30 a.m. Review the contact list and 

account mapping.
9:30–11:30 a.m. Conduct outbound calling.
11:30 a.m.–noon Compile and share midday 

results.
Noon–1 p.m. (Virtual) Joint lunch and customer 

speaker, if available
1–3:30 p.m. Conduct outbound calling.
3:30–4 p.m. Compile total results.
4–4:30 p.m. Awards, recognition, and event 

feedback
4:30–6:30 p.m. (Virtual) Post‑event party

Food, decor, and prizes
Nothing gets the team excited like free food. Providing 
breakfast, lunch, and plenty of snacks and beverages 
will help keep your team energized and focused 
throughout the day. It’s also important to have a 
dedicated team assigned to set up and break down  
the room and manage food and beverages during  
the event. If you decide to have a theme for your  
event, get some decorations to hang up around  
the office to add to the fun atmosphere.

Considering the current situation, we encourage 
you to hold digital events and have joint virtual 
coffee breaks, lunch, and meetings. It’s also nice 
to share pictures and videos with colleagues, 
from home office to home office. If allowed, you 
can send some decorations and snack boxes  
to the team members for their home offices.

Make the winning move to cloud with NetApp

A storage box vendor has announced that three of its 

storage arrays will be discontinued. Now, after a long 

period of uncertainty, more than 40,000 customers 

face risks and challenges in their data centers.

Seize the opportunity to become the trusted advisor 

helping these customers navigate through this  

disruption. Deliver one consistent experience on any 

cloud with NetApp instead of dealing with a complex, 

disconnected portfolio.

Holding a telemarketing event is an opportunity to 

connect with competitive customers worldwide. It will 

help you generate new, high‑quality leads and grow 

your sales pipeline.

Follow these five easy steps to host a telemarketing 

event that’s engaging, effective, and fun for your entire  

sales team.

1. Plan your event

Plan your telemarketing event with your team well 

in advance to make sure that you have time to build 

excitement and procure funds.

First, set up a time frame and agenda for your event. 

You might want to hold a single‑day event with 

challenges, rewards, food, and fun. Or you might want 

to spread your event over several days or weeks to 

work through a long list of contacts, holding an awards 

and recognition event at the end.

TELEMARKETING GETTING  

STARTED GUIDE
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BACK TO MENU

CLIENT NetApp

THE REQUEST
NetApp wanted to create three new channel-partner demand-
generation campaigns.

WHAT WE DID
We created three campaigns, each containing more than 20 
marketing assets. These campaigns reflected NetApp’s new brand 
style and a new campaign structure.

Campaign

©2020 NetApp, Inc. All Rights Reserved. NETAPP, the NETAPP logo, and the marks listed at http://www.netapp.com/TM are trademarks of NetApp, Inc. Other company and product names may be trademarks of their respective owners. 

Resources and tools

Use these tools and resources to learn everything  

you need to know about SAP cloud and SAP HANA  

for your customers with NetApp solutions.

• NetApp Partner Demand Generation Campaign Hub 

is an exclusive site providing sales support, marketing 

materials, and educational resources to help partners  

close more deals.

• NetApp.com Partner page partner‑first approach  

to solve customer challenges and find the tools  

and resources to grow your business with NetApp.

• explore.netapp.com is the destination to view NetApp’s 

full solution portfolio and take an interactive assessment  

for personalized data management recommendations.

Partner business drivers

NetApp’s promise to you includes proven profit opportunities, innovative products and branded 

cloud‑connected services, and investment in partner success by providing training, marketing  

resources, and sales support.

Commitment to partners

NetApp is with you throughout the entire sales cycle, with professional and support services  

to accelerate your success.

Partner success

This partner‑led campaign helps you pursue new customers, close bigger deals, and generate 

repeatable revenue in the SAP market with NetApp.

Goals for partners

Our partner‑led campaign goals are to:

• Highlight NetApp’s differentiated positioning, which includes being 

the trusted partner that powers SAP’s own technology backbone

• Help you attract leads, increase revenue, and close more deals

Partner value proposition

A looming deadline for SAP HANA upgrades leaves 48,000+ 

enterprise clients evaluating future plans. SAP enterprise 

customers need expert guidance to navigate application 

refreshes, evolving infrastructure strategies, and HANA upgrades. 

Companies want to move workloads to the cloud to drive 

innovation, without sacrificing performance, reliability, or security. 

Seize the opportunity to become the advisor for your customers  

as they accelerate their SAP journeys.

Key benefits for partners

The NetApp® portfolio of SAP‑certified storage solutions helps 

enterprises achieve greater agility in SAP environments today and 

support SAP HANA migrations tomorrow. Help your customers:

• Deliver SAP projects up to eight times faster

• Perform system provisioning and rapid provisioning in minutes

• Simplify management to drive savings of up to 90% in time  

and effort

• Achieve data freedom with a trusted data fabric and move data and 

resources to where they run best—flash, disk, and hybrid cloud

Why partner with NetApp

Open the door to thousands of 

installed‑base customers and 

greenfield opportunities worldwide 

with NetApp. NetApp is the 

only storage provider that offers 

SAP‑certified file services for  

SAP HANA via Azure, AWS,  

and Google Cloud, giving you the 

competitive edge and the industry’s 

most comprehensive portfolio of 

SAP solutions to win more deals.

PARTNER CAMPAIGN OVERVIEW

 

 

Landing pages

Social media banners

Collateral
Campaign guides

Zoom background

Emails

Web banner ads
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BACK TO MENU

CLIENT NetApp

THE REQUEST
NetApp wanted to provide its FlexPod sales team with a branded 
thank-you card team members could use for a variety of purposes.

WHAT WE DID
Our design team created a basic, elegant, FlexPod-branded card 
and envelope that’s now used across the sales team.

Card

Thank You.

Thank You.
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BACK TO MENU

CLIENT VoiceFriend

THE REQUEST
Notification and communication software provider VoiceFriend 
wanted to orient customers to the new look and features of its 
latest user interface.

WHAT WE DID
We helped VoiceFriend hold an informational webinar and 
attracted attendees with a series of email messages.

Email
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BACK TO MENU

CLIENT Raphael and Raphael LLP

THE REQUEST
A Boston-based CPA firm wanted to encourage client loyalty and 
grow repeat business.

WHAT WE DID
We established the firm’s first regular enewsletter. While we were at 
it, we also refreshed the look of the Raphael and Raphael brand.

Email
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BACK TO MENU

CLIENT Dell Technologies

THE REQUEST
Dell Technologies wanted to promote the security benefits  
and capabilities of a Dell Technologies architecture that embodies 
layers of security solutions.

WHAT WE DID
We created a comprehensive central visual that portrayed the ways 
Cyber Resilient Architecture 2.0 defends against attacks coming 
from inside and out.

Infographic

Why choose Dell Technologies? 

“It is NCC Group’s opinion that Dell has a mature product security program. They have a long history of engaging  
with external security partners like NCC Group to perform security reviews of their systems and new features as they are 
developed. Their SDL continues to consider security throughout the product development process, where security 
can be built into the product from the earliest stages.”*

“The SCV framework leverages well-established cryptographic constructions throughout the implementation. 
iDRAC provides a separate security domain, which helps put large portions of the security guarantees provided by SCV out of 
harm’s way from potential exploits that affect the x86 host portion of the system.”*

Dell Technologies use of “Intel BootGuard and AMD Platform Secure Boot are host processor features that provide strong 
firmware integrity guarantees, preventing firmware other than that authorized by the OEM from executing on the system. 
By enabling these as additional defense-in-depth measures, certain classes of physical attacks are mitigated, such as flash 
memory replacement or reprogramming, and Time-of-Check-Time-of-Use (TOCTOU) race conditions. All combined, the Root 
of Trust features in the system make compromise of the TCB difficult.”*

*Based on a NCC Group paper commissioned by Dell Technologies, Secured Component Verification, April 30, 2021. Actual results may vary.

Copyright © 2021 Dell Inc. or its subsidiaries. All Rights Reserved. Dell, EMC, and other trademarks are trademarks of Dell Inc. or its subsidiaries. Intel® is a trademark of Intel Corporation 
or its subsidiaries in the U.S. and/or other countries. AMD® is a trademark of Advanced Micro Devices, Inc. Other trademarks may be the property of their respective owners. Published 
in the USA 0521

Dell Technologies believes the information in this document is accurate as of its publication date. The information is subject to change without notice.

Dell EMC PowerEdge Cyber  
Resilient Architecture 2.0

As cyber threats and attacks become more nefarious and 
widespread, businesses must change the way they approach 
security to be more comprehensive. Dell EMC PowerEdge 
servers take cyber resilience to the next level, serving as 
the bedrock for organizations to secure invaluable data and their 
critical infrastructure.  

What is the Dell Cyber Resilient Architecture 2.0?
Safeguarding your data and intellectual property requires a more robust, layered approach.  

Cyber Resilient Architecture 2.0 builds on Dell’s security legacy with enhanced capabilities that  
effectively protect your infrastructure, reliably detect threats and rapidly recover from cyberattacks.

Secure supply  
chain

Technical White Paper

Cyber Resilient Security in  
Dell EMC PowerEdge Servers

Supply Chain Security Video

Secured Component 
Verification

Technical White Paper

iDRAC9 Security  
Configuration Guide

Visit the following resources to learn more.
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End-to-end boot resilience, 
anchored with Root of Trust, 

ensures a trusted and protected 
boot cycle. Cryptographically 
attest to the integrity of BIOS 

and iDRAC firmware.

Safeguard sensitive 
information at all times using 
strong encryption with Secure 
Enterprise Key Management 
(SEKM) and protect data in  
use using new confidential 

compute technologies.

Through design, manufacturing, 
production and retirement, 

Dell’s Security Development 
Lifecycle (SDL) and Cyber 

Resilient Architecture provide 
continual security to protect, 

detect and recover from threats.

AMD® 
PSB 

CVE rapid  
response 

Confidently deploy servers 
with built-in cyber-security 
controls and a protected supply 
chain, including cryptographic 

component verification for 
factory-to-site hardware  

integrity assurance. 

Cyberattacks are everywhere, 
coming at your organization from 

outside of the business  
and within. 

 
PowerEdge layered security 

solutions are pervasive  
to protect your business  

against today’s ubiquitous  
and sophisticated threats.

Why choose Dell Technologies? 

“It is NCC Group’s opinion that Dell has a mature product security program. They have a long history of engaging  
with external security partners like NCC Group to perform security reviews of their systems and new features as they are 
developed. Their SDL continues to consider security throughout the product development process, where security 
can be built into the product from the earliest stages.”*

“The SCV framework leverages well-established cryptographic constructions throughout the implementation. 
iDRAC provides a separate security domain, which helps put large portions of the security guarantees provided by SCV out of 
harm’s way from potential exploits that affect the x86 host portion of the system.”*

Dell Technologies use of “Intel BootGuard and AMD Platform Secure Boot are host processor features that provide strong 
firmware integrity guarantees, preventing firmware other than that authorized by the OEM from executing on the system. 
By enabling these as additional defense-in-depth measures, certain classes of physical attacks are mitigated, such as flash 
memory replacement or reprogramming, and Time-of-Check-Time-of-Use (TOCTOU) race conditions. All combined, the Root 
of Trust features in the system make compromise of the TCB difficult.”*

*Based on a NCC Group paper commissioned by Dell Technologies, Secured Component Verification, April 30, 2021. Actual results may vary.

Copyright © 2021 Dell Inc. or its subsidiaries. All Rights Reserved. Dell, EMC, and other trademarks are trademarks of Dell Inc. or its subsidiaries. Intel® is a trademark of Intel Corporation 
or its subsidiaries in the U.S. and/or other countries. AMD® is a trademark of Advanced Micro Devices, Inc. Other trademarks may be the property of their respective owners. Published 
in the USA 0521

Dell Technologies believes the information in this document is accurate as of its publication date. The information is subject to change without notice.

Dell EMC PowerEdge Cyber  
Resilient Architecture 2.0

As cyber threats and attacks become more nefarious and 
widespread, businesses must change the way they approach 
security to be more comprehensive. Dell EMC PowerEdge 
servers take cyber resilience to the next level, serving as 
the bedrock for organizations to secure invaluable data and their 
critical infrastructure.  

What is the Dell Cyber Resilient Architecture 2.0?
Safeguarding your data and intellectual property requires a more robust, layered approach.  

Cyber Resilient Architecture 2.0 builds on Dell’s security legacy with enhanced capabilities that  
effectively protect your infrastructure, reliably detect threats and rapidly recover from cyberattacks.

Secure supply  
chain

Technical White Paper

Cyber Resilient Security in  
Dell EMC PowerEdge Servers

Supply Chain Security Video

Secured Component 
Verification

Technical White Paper

iDRAC9 Security  
Configuration Guide

Visit the following resources to learn more.
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End-to-end boot resilience, 
anchored with Root of Trust, 

ensures a trusted and protected 
boot cycle. Cryptographically 
attest to the integrity of BIOS 

and iDRAC firmware.

Safeguard sensitive 
information at all times using 
strong encryption with Secure 
Enterprise Key Management 
(SEKM) and protect data in  
use using new confidential 

compute technologies.

Through design, manufacturing, 
production and retirement, 

Dell’s Security Development 
Lifecycle (SDL) and Cyber 

Resilient Architecture provide 
continual security to protect, 

detect and recover from threats.

AMD® 
PSB 

CVE rapid  
response 

Confidently deploy servers 
with built-in cyber-security 
controls and a protected supply 
chain, including cryptographic 

component verification for 
factory-to-site hardware  

integrity assurance. 

Cyberattacks are everywhere, 
coming at your organization from 

outside of the business  
and within. 

 
PowerEdge layered security 

solutions are pervasive  
to protect your business  

against today’s ubiquitous  
and sophisticated threats.
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BACK TO MENU

CLIENT Hewlett Packard Enterprise

THE REQUEST
HPE wanted to give early-in-the-journey decision makers a quick 
and engaging glance at the top five reasons they should choose 
HPE ProLiant servers.

WHAT WE DID

We riffed on the “pick ProLiant” line to create the guitar-picking 
concept for this infographic. Engaging visuals and concise copy 
convey the gist of the piece in no more time than it takes you to 
hum a few notes.

Infographic

1 Spiceworks, HPE Resources for IT Pros, March 2021.
2 TechValidate, HPE ProLiant Server Solutions, March 2021.  

© Copyright 2021 Hewlett Packard Enterprise Development LP. The information contained herein is subject to change without notice. The only warranties for Hewlett Packard Enterprise products and 
services are set forth in the express warranty statements accompanying such products and services. Nothing herein should be construed as constituting an additional warranty. Hewlett Packard Enterprise 
shall not be liable for technical or editorial errors or omissions contained herein.

a00112168enw, April 2021

PICK HPE PROLIANT
T O P  F I V E  R E A S O N S  T O

Learn more at hpe.com/info/servers

R E L I A B I L I T Y
“I have been using HPE ProLiant for  

many, many years and have rarely had  
an issue that could not be resolved.”

—Dave Hausmann,  
BSIT/ISS Associate Information Officer, Su Clinica1

S U P P O R T
“When we had a part die, a  

replacement was sent with a tech to 
replace it by the next morning.”

— Sean Wolsey,  
Independent Contractor, SnS IT1

VA LU E
“Standardizing on HPE ProLiant servers 
has…allowed us to spend more time on 

selling and less on support.”

—Marco Iannetta,  
IT Professional, MAI Computing2

LOYA LT Y
“We have been relying on  

HPE ProLiant Solutions for 20+  
years and no reason to change.”

—Brian McNutt,  
System Administrator, Moore Ingram  

Johnson & Steele, LLP2

M A N AG E A B I L I T Y
“HPE ProLiant servers are  
a shoo-in because they are  

easy to install/upgrade.”

—Thomas Latimer,  
Owner/Chief Consultant, Precision  

Computer Systems2

1

2

4 5

3

“Why do you  
use HPE ProLiant 

servers?”

1 Spiceworks, HPE Resources for IT Pros, March 2021.
2 TechValidate, HPE ProLiant Server Solutions, March 2021.  

© Copyright 2021 Hewlett Packard Enterprise Development LP. The information contained herein is subject to change without notice. The only warranties for Hewlett Packard Enterprise products and 
services are set forth in the express warranty statements accompanying such products and services. Nothing herein should be construed as constituting an additional warranty. Hewlett Packard Enterprise 
shall not be liable for technical or editorial errors or omissions contained herein.

a00112168enw, April 2021

PICK HPE PROLIANT
T O P  F I V E  R E A S O N S  T O

Learn more at hpe.com/info/servers

R E L I A B I L I T Y
“I have been using HPE ProLiant for  

many, many years and have rarely had  
an issue that could not be resolved.”

—Dave Hausmann,  
BSIT/ISS Associate Information Officer, Su Clinica1

S U P P O R T
“When we had a part die, a  

replacement was sent with a tech to 
replace it by the next morning.”

— Sean Wolsey,  
Independent Contractor, SnS IT1

VA LU E
“Standardizing on HPE ProLiant servers 
has…allowed us to spend more time on 

selling and less on support.”

—Marco Iannetta,  
IT Professional, MAI Computing2

LOYA LT Y
“We have been relying on  

HPE ProLiant Solutions for 20+  
years and no reason to change.”

—Brian McNutt,  
System Administrator, Moore Ingram  

Johnson & Steele, LLP2

M A N AG E A B I L I T Y
“HPE ProLiant servers are  
a shoo-in because they are  

easy to install/upgrade.”

—Thomas Latimer,  
Owner/Chief Consultant, Precision  

Computer Systems2

1

2

4 5

3

“Why do you  
use HPE ProLiant 

servers?”
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BACK TO MENU

CLIENT Juniper Networks

THE REQUEST
Juniper Networks wanted to explain and promote its approach to 
5G to the world’s communications service providers.

WHAT WE DID
To Juniper’s 5G marketing campaign, we contributed a series of 
highly technical and informative 120-second videos and, for each, 
an accompanying teaser video and infographic (video).

Infographic

 Deliver 
multiple services 

from anywhere.

5G
1. CLOUD-FIRST

PLATFORMS

4. AUTOMATED
OPERATIONS

2. DISTRIBUTED EDGE
CLOUD

3. MASSIVELY SCALABLE IP SERVICE
FABRIC WITH NETWORK SLICING

5. CONNECTED SECURITY

A platform-centric approach with 
a dynamic common framework  

BT chose Juniper Networks to underpin their 
move to a single network cloud infrastructure 
that is automatable and programmable.

A platform-first approach for a secure 
and fully automated NFV infrastructure

Open NFVI-VNF APIs

Contrail Cloud Overlay

Junos Underlay

Virtual Services

Contrail SDN Insights Security RHOSP/RHEL Cloud Native

v/cSRX vPE vBNG vRR

3rd Party
VNFs

People Technology

O
p
e
r
a
t
i
o
n
s

PTX MX SRX QFX EX

Carrier grade telco clouds at 
data center–like economics

#1 
SDN controller for 

cloud-scale networking

50+
Live telco cloud 

deployments

50+
Pre-integrated 

VNFs  

Onboard, automate 
and scale any 

network functions.

Secure, assured
service experience

On-demand 
economics

Open, agile network 
architecture

Easy button for operations 
and analytics 

Fabric to cloud automation, 
analytics with real-time 
telemetry 

Integrated and embedded 
security

Physical to virtual service 
assurance

Horizontal, common platform 
to lower TCO

Operator-class telco cloud 
with data center–like economics

Physical-virtual parity 
for best-fit deployment

Right-sized deployment 
options and use-case-based 
business models

Platform-first approach for 
pre-validated, horizontal, open

Common cloud platform to 
unify PNF, VNF, CNF, BMS)

Support for virtualized to 
containerized function evolution 

Copyright 2020 Juniper Networks, Inc. All rights reserved. Juniper Networks, the Juniper Networks logo, Junos and QFabric are 
registered tradmarks of Juniper Networks, Inc. In the Unite States and other countries. All other trademarks, service marks, 
registered marks, or registered service marks are the property of their respective owners. Juniper Networks assumes no 
responsibility for any inaccuracies in this document. Juniper Network reserves the right to change, modify, transfer, or otherwise 
revise this publication without notice. 
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Check out our other four solution pillars of Cloud + 5G + AI
and learn how they enable service provider business transformation.

www.juniper.net/5G

542

LET’5 GET PROFITABLE
Five pillars to unleash the full potential of Cloud + 5G + AI

Juniper’s Cloud-First Platforms

31 42 3

LET’5 GET AGILE Five pillars to unleash the full potential of Cloud + 5G + AI

5G
1. CLOUD-FIRSTPLATFORMS

4. AUTOMATEDOPERATIONS

2. DISTRIBUTED EDGECLOUD
3. MASSIVELY SCALABLE IP SERVICEFABRIC WITH NETWORK SLICING

5. CONNECTED SECURITY

Check out our four other solution pillars of Cloud + 5G + AI
and learn how they enable service provider business transformation.www.juniper.net/5G

Agile, cloud-neutral, edge platformto drive new value creation    

Fabric to cloud automation, analytics with real-time telemetry and remediation
Integrated and embedded security
Optimized service delivery—5G WWC, FWA, managed AI-driven enterprise, new 5G/IoT applications

Transport to cloud fabric stitching for network slicing and SLA enforcement

Build or managed edge cloud models
Right-size edge deployment options with centralized management and remote edge for lowest TCO

Automation at scale for thousands of edge sites

Extension of cloud-first architecture to the edge
Integrated NFV, DC and disaggregated CUPS workloads

Copyright 2020 Juniper Networks, Inc. All rights reserved. Juniper Networks, the Juniper Networks logo, Junos, and QFabric are 

registered trademarks of Juniper Networks, Inc, in the United States and other countries. All other trademarks, service marks, 

registered marks, or registered service marks are the property of their respective owners. Juniper Networks assumes no 

responsibility for any inaccuracies in this document. Juniper Network reserves the right to change, modify, transfer, or otherwise 

revise this publication without notice. 
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Monetize and build as you go with a managed edge 
cloud approach Designed to ensure right economics at the edge while enabling faster innovation

Assure service experience and simplify operational complexity across thousands of diverse edge workloads

Juniper Distributed Edge Cloud

5
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Flexible deployment models built for speed and agility

Horizontal, open, cloud-native platform providing full suite of orchestration, automation, security, and analytics

CLOUD + 5G + AI

Managed
Edge cloud as a service

LIFE CYCLE MANAGEMENT
MONITORING & ANALYTICSVNF/CNF ON-BOARDING

TUNING & OPTMIZATION

SERVICE & APP DELIVERY
EDGE MONETIZATION
CUSTOMER MANAGEMENT

EC
A

A
S

TE
LC

O

Build and operate (DIY)
Pre-integrated, horizontal cloud stack

Digital services
Use cases VNFs CNFs
Use cases VNFs CNFs
Use cases VNFs CNFs

Juniper Contrail CloudContrail SDN Insights Security
VM/CTNS Mngt

RHEL

DEV OPS

Single NFVI LCM
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LET’5 GUARANTEEEXPERIENCE
Five pillars to unleash the full potential of Cloud + 5G + AI

5G
1. CLOUD-FIRSTPLATFORMS

4. AUTOMATEDOPERATIONS

2. DISTRIBUTED EDGECLOUD3. MASSIVELY SCALABLE IP SERVICE
FABRIC WITH NETWORK SLICING

5. CONNECTED SECURITY

Intent-Driven Automation Across the Network Lifecycle

for Experience-First Networking

Paragon PlannerPlan, model and verify services 
before deploying

Juniper Paragon Automation

5

1

“Juniper’s intelligent network automation tools deliver 

savings in network operations, mitigate incidents & 

better deploy resources—a vital consideration for our 

move to 5G.”

Check out our other four solution pillars of Cloud + 5G + AI and 

learn how they enable service provider business transformation.
www.juniper.net

Real AI/ML algorithms to 
deliver actionable insights for 
proactive remediation Real-time streaming telemetry 

coupled with active probing 
for continuous service level 
measurements

Closed-loop automation and 
validation to reduce MTTR 
and assure QoE per service

Visual workflow builders for 
customized automation that is 
best fit for the job Flexible deployment options—cloud-hosted SaaS solution or on-premises offering

Automatable and extensible, 
not just programmable APIs/Interfaces Multivendor/multicloud 

integration and orchestration

Copyright 2021 Juniper Networks, Inc. All rights reserved. Juniper Networks, the Juniper Networks logo, Junos, and QFabric are 

registered trademarks of Juniper Networks, Inc, in the United States and other countries. All other trademarks, service marks, 

registered marks, or registered service marks are the property of their respective owners. Juniper Networks assumes no 

responsibility for any inaccuracies in this document. Juniper Network reserves the right to change, modify, transfer, or otherwise 

revise this publication without notice. 
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Secure, assuredservice experience

On-demand economics

Open, agile architecture

Anuta ATOMMultivendor configuration and compliance management, 
service orchestration, workflow 
and closed-loop automation

Paragon Pathfinder Simplifies path, slice creation 
and management

Paragon Insights Proactive service assurance with 
predictive analytics

Access Aggregation
Edge/Core

Edge Cloud

Cloud-NativeOpen, DevOps
Cloud SaaS

Assured Service Experience

Scalable IP Service Fabric

4

Paragon Active Assurance Actively verifies service quality 
across physical and virtual networks

11
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BACK TO MENU

CLIENT Hewlett Packard Enterprise

THE REQUEST
HPE wanted to use case studies to promote a data and analytics 
platform to an audience of enterprise decision makers.

WHAT WE DID
We created this attractive 22-page interactive guide that’s easy to 
look at, skim, and understand.

Interactive guide

e‑book 

>£6 million
infrastructure savings over three years

>1200X
faster time to value

2 lines of code
to change for AWS portability

~30 minutes
to provision, instead of 9–18 months

e‑book 

HPE ON HPE
Analytics as a service empowers a global business team

Situation

As a multinational enterprise, HPE had thousands  
of scattered point solutions for analytics and 
reporting, with little data governance and 
certification, and limited end‑to‑end visibility. Data 
scientists and team leaders faced a tedious, manual 
process to pull together data to drive the business. 
HPE was looking to:

• Improve the speed, agility, and economics  
of analytics services.

• Break down data silos that were impeding insights.

• Reduce the costs and uncertainty of bringing data 
in from multiple sources.

• Build a true analytics platform—a single source 
connecting data from edge to core that every 
group in the enterprise can draw from to make 
informed business decisions.

• Provide a single version of the truth via validated, 
quality data.

Solution approach

• Build an agile data storage solution to support a 
hybrid data and analytics‑as‑a‑service platform.

• Scale compute and storage building  
blocks independently.

• Deliver a cloud experience, enabling users  
to spin up customized analytics projects  
in minutes.

• Allow data to be ingested from any source  
and fed into a data lake where it is consumable  
by business groups.

• Gain the ability to easily add technologies such 
as GPU nodes, memory‑centric nodes, and tiered 
storage nodes in the future.

Results

• Scales storage and compute independently, 
improving agility to respond to new 
workloads, and drastically reduces the cost  
of delivering global analytics services.

• Achieves near‑real‑time ingestion and 
processing of data from any source.

• Delivers a self‑service cloud experience, 
allowing users to spin up clusters in a matter 
of minutes across a hybrid environment.

• Empowers global teams to make data‑driven 
business decisions.

• Provides one version of the truth, from edge  
to core, for more consistent reporting.

• Open ecosystem allows the business to bring  
their own stack and innovate at the speed  
of open source to get the most value from  
their data.

e‑book 

© Copyright 2021 Hewlett Packard Enterprise Development LP. The information contained herein is subject to change without notice. The only warranties for Hewlett Packard Enterprise 
products and services are set forth in the express warranty statements accompanying such products and services. Nothing herein should be construed as constituting an additional 
warranty. Hewlett Packard Enterprise shall not be liable for technical or editorial errors or omissions contained herein.
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RESOURCES
Read the blog

• HPE Ezmeral: Uncut

LEARN MORE AT
• hpe.com/ezmeral

• Interactive Demos

Data means nothing without insights. Don’t wait to make 
digital transformation real by modernizing your apps  
and unlocking insights from edge to cloud, insights, and  
automating ops. 

e‑book 

Make the right purchase decision.
Contact our presales specialists.

Chat CallEmail

Check if the document is available 
in the language of your choice.

Get updates

e‑book 

FORTUNE 50 TELCO
Security solution detects  
anomalies and attacks

e‑book

GET STARTED

Data means nothing without insights. See how global 
enterprises capitalize on their data with HPE Ezmeral—
an open data and analytics platform purpose‑built for 
the enterprise and all your data. 

FUEL EDGE‑TO‑CLOUD 
DIGITAL TRANSFORMATION

e‑book

GET STARTED

Data means nothing without insights. See how global 
enterprises capitalize on their data with HPE Ezmeral—
an open data and analytics platform purpose‑built for 
the enterprise and all your data. 

FUEL EDGE‑TO‑CLOUD 
DIGITAL TRANSFORMATION

e‑book

GET STARTED

Data means nothing without insights. See how global 
enterprises capitalize on their data with HPE Ezmeral—
an open data and analytics platform purpose‑built for 
the enterprise and all your data. 

FUEL EDGE‑TO‑CLOUD 
DIGITAL TRANSFORMATION
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BACK TO MENU

CLIENT VMware

THE REQUEST
VMware asked us to create collateral that could help promote 
its cloud infrastructure solution to a tech-savvy audience of 
communications service providers.

WHAT WE DID
We created a 20-page interactive solution overview that provides 
the business benefits and technical nitty gritty necessary for selling 
to a target audience of telco industry pros.

Interactive guide

GET STARTED

VMware Telco  
Cloud Infrastructure
Succeed in a Multi-Cloud World

A FAST-GROWING ECOSYSTEM OF NETWORK FUNCTIONS

200+ 
network functions certified  
on VMware marketplace

• EPC

• Mobile core

• Private cellular network

• Security

• CPE/router

• IMS

• SD-WAN

1 7A C C E L E R A T E  T H E  D I G I T A L  T R A N S F O R M A T I O N

Transforming Clouds  
to Succeed Today  

and Tomorrow

The VMware  
Approach Toward  

Digital Transformation

A Multi-Service  
Multi-Tenant  

Solution for NFV

Supporting Diverse  
Use Cases

Infrastructure That 
Evolves with Modern 

Applications and Services

VMware Ready  
for Telco Cloud

Infrastructure That Evolves with Modern 
Applications and Services 
As evidenced by a number of our customer engagements, there is momentum among CSPs looking to 
deploy 5G networks while making sure current businesses are not hampered by monumental initiatives 
like 5G. For CSPs to increase their competitiveness and realize operational gains, they must build an agile 
and flexible environment where they can quickly spin up innovative services today while utilizing the 
same environment to offer their services tomorrow. 

Existing vertically integrated clouds are already too rigid for today’s services, making migration toward 
the future unattainable. VMware Telco Cloud Infrastructure is a consistent horizontal infrastructure 
solution with field-proven cloud-based components, modernizing CSPs’ cloud environments so they can 
grow their businesses now. The infrastructure currently supports well more than 100 CSPs worldwide. In 
fact, the study conducted by one of the world’s renowned CSPs in Europe showed that VMware Telco 
Cloud Infrastructure reduced its NFV deployment time by 40% while reducing the VNF cost by 50%.

By simply combining VMware Telco Cloud Infrastructure with its Telco Cloud Platform, VMware’s 
Containers as a Service solution with multi-layer automation, CSPs can deploy a multitude of industry-
leading VNFs across the core and edge of their networks while paving a clear and simple path toward 
cloud-native technologies for the 5G rollout. The infrastructure’s agility and flexibility protects CSP 
investments to deploy and manage various VNFs and also reshapes their cloud environments to host 
both VNFs and CNFs whenever CSPs are ready.     

With the largest ecosystem of network functions, and continual evolution of interfaces to meet changing 
market requirements, VMware Telco Cloud Infrastructure provides CSPs with a single infrastructure 
solution capable of supporting all business functions today and for the future.

1 8A C C E L E R A T E  T H E  D I G I T A L  T R A N S F O R M A T I O N

100+ 
CSPs supported  

worldwide

40% 
reduction in NFV  
deployment time

50% 
reduction in  

VNF cost

Transforming Clouds  
to Succeed Today  

and Tomorrow

The VMware  
Approach Toward  

Digital Transformation

A Multi-Service  
Multi-Tenant  

Solution for NFV

Supporting Diverse  
Use Cases

Infrastructure That 
Evolves with Modern 

Applications and Services

VMware Ready  
for Telco Cloud

VMware Telco Cloud Infrastructure is a modular NFV infrastructure solution that several of the world’s 
leading CSPs rely on to offer scalable telco services, achieve new revenue streams, and lower costs. Its 
horizontal design supports a broad set of VNFs, creating a large best-of-breed ecosystem for CSPs to 
rapidly deliver innovation. Its modular and consistent architecture allows CSPs to deploy various network 
functions across their networks from core to edge.  

With automation, scalability, and a flexible infrastructure for creating and delivering new services,  
CSPs can modernize their existing clouds to match the agility of cloud service providers while  
providing telco-grade resiliency and service availability.

VMWARE TELCO CLOUD INFRASTRUCTURE: A FIELD-PROVEN  
NFV INFRASTRUCTURE

Certified Network 
Functions

Consistent 
Infrastructure

Any Cloud

VMware Telco Cloud Infrastructure

VMware Cloud Director VMware Integrated OpenStack

vSphere
Compute

vSAN
Storage

NSX
Networking

vRealize Suite
Operations 

Public Private Core Edge

FIGURE 1: VMware Telco Cloud Infrastructure components.
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Transforming Clouds  
to Succeed Today  

and Tomorrow

The VMware  
Approach Toward  

Digital Transformation

A Multi-Service  
Multi-Tenant  

Solution for NFV

Supporting Diverse  
Use Cases

Infrastructure That 
Evolves with Modern 

Applications and Services

VMware Ready  
for Telco Cloud

Transforming Clouds to Succeed  
Today and Tomorrow  
Network function virtualization (NFV) objectives have evolved from the initial need for 
communications service providers (CSPs) to virtualize infrastructure to being able to scale with 
technology, products, and services into new and adjacent markets. There is acute focus on 
digital transformation, with CSPs driving continuous innovation and rapid service deployment 
utilizing today’s NFV technologies. 

However, the transformation must address CSP business growth now while paving the path 
toward the future with 5G. In addition, CSPs need to deploy applications, services, and greater 
network intelligence across the network, from core to edge, to deliver higher quality of 
experience (QoE) and security to their customers. 

To accelerate and achieve this digital transformation, CSPs must modernize their existing siloed 
monolithic clouds to be future-ready—an operating model that leverages consistent horizontal 
infrastructure with programmable networks. Ultimately, the transformation must enable CSPs to 
succeed now and to continue that success by allowing them to use the technologies of tomorrow 
without disruption.

2A C C E L E R A T E  T H E  D I G I T A L  T R A N S F O R M A T I O N

AT A GLANCE

VMware® Telco Cloud Infrastructure™ 
is a fully integrated, modular, multi-
tenant network function virtualization 
(NFV) infrastructure solution powered 
by field-proven compute, storage, 
networking, and management and 
operations products. It enables 
communications service providers 
(CSPs) to simplify, scale, and protect 
production NFV services. The 
transformative solution allows CSPs 
to accelerate time to market and 
increase revenue with new services 
now while paving a clear and simple 
path toward the future using the 
consistent infrastructure solution.

Transforming Clouds  
to Succeed Today  

and Tomorrow

The VMware  
Approach Toward  

Digital Transformation

A Multi-Service  
Multi-Tenant  

Solution for NFV

Supporting Diverse  
Use Cases

Infrastructure That 
Evolves with Modern 

Applications and Services

VMware Ready  
for Telco Cloud
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BACK TO MENU

CLIENT NetApp

THE REQUEST
Following an event, NetApp wanted to gather attendee feedback 
and collect new leads. 

WHAT WE DID

We created an email and landing page NetApp used to incent 
respondents with a gift card. The results were great, and NetApp 
has since reused this email and web page for follow-up after  
other events.

Landing page and email

© 2021 NetApp, Inc. All rights reserved. No portions of this document may be reproduced without prior written consent of
NetApp, Inc. Specifications are subject to change without notice. NETAPP, the NETAPP logo, and the marks listed at
http://www.netapp.com/TM are trademarks of NetApp, Inc. Cisco and the Cisco logo are trademarks or registered
trademarks of Cisco and/or its affiliates in the U.S. and other countries. To view a list of Cisco trademarks, go to this URL:
www.cisco.com/go/trademarks. Third party trademarks mentioned are the property of their respective owners. The use of
the word partner does not imply a partnership relationship between Cisco and any other company.

Privacy Policy | Unsubscribe

Enjoy your DoorDash gift card
Thank you for taking the time to complete our survey. Your DoorDash gift card PIN
is below.

How to redeem your gift card:

1. If you don’t have a DoorDash account, create one at doordash.com.
2. Click the button below and copy/paste your PIN into the gift card field when

completing your order.

PIN: test

Thank you,
 

The FlexPod Team
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BACK TO MENU

CLIENT VMware

THE REQUEST
As a sponsor of the digital telecom magazine Vanilla+, VMware was 
requested to provide the cover artwork for an issue. They asked us 
to create it within three weeks.

WHAT WE DID

Working with individual photos of two VMware executives featured 
in the magazine (COVID precluded a joint photo shoot), we created 
striking cover imagery that conveyed disruption, simplicity, 
diversity, and expertise.

Magazine cover

15
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BACK TO MENU

CLIENT NetApp

THE REQUEST
NetApp wanted a fresh new look for a FlexPod-branded greeting 
card they would send to customers with a winter care package.

WHAT WE DID
Our design team came up with three great concepts, including this 
one that intermingles the FlexPod logo with falling snowflakes.

Postcard

16
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BACK TO MENU

CLIENT NetApp

THE REQUEST
NetApp wanted to promote, through social channels, the  
many ways its ONTAP storage solution outperforms two of  
its competitors.

WHAT WE DID
We created a series of animated and static banners for LinkedIn 
and Twitter that drew an audience to an ONTAP promotional piece.

VIEW EXAMPLE

Social media banners

17
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https://f.hubspotusercontent00.net/hubfs/5706609/Videos/9260_NET_PureStorage%20SoMe%20Video_FINAL_011921.mp4


BACK TO MENU

CLIENT VoiceFriend

THE REQUEST
Notification and communication software provider VoiceFriend 
wanted to apply its brand look and feel to the user interface of its 
software product.

WHAT WE DID

We handled the project from discovery to completed build, 
creating this design style guide along the way. The guide 
documents front-end design components that can be used to 
bring the VoiceFriend look to any interactive piece.

Style guide

18
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BACK TO MENU

CLIENT Akumina

THE REQUEST
A small NH-based software firm, Akumina wanted to launch its new 
intranet software product.

WHAT WE DID

To Akumina’s product launch, we contributed an animated product 
video that communicates the compelling business benefits 
delivered by Akumina’s new software without overwhelming 
viewers with technical detail.

AWARDS 2021 NYX Video Awards winner

VIEW THE VIDEO

Video

19
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https://f.hubspotusercontent00.net/hubfs/5706609/Videos/8951_Akumina_UniversalInbox_MoveTheTrain.mp4


BACK TO MENU

CLIENT Dell Technologies

THE REQUEST

Looking to relaunch their Dell EMC PowerEdge messaging along 
with their new servers, Dell Technologies asked MarketReach 
to create many deliverables for their campaign, including this 
promotional video.

WHAT WE DID

We created this engaging 90-second piece that introduces the  
Dell EMC PowerEdge servers and “your innovation engine” 
messaging. The video has amassed more than 17,200 views on  
the Dell Technologies Twitter channel.

VIEW THE VIDEO

Video
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https://f.hubspotusercontent00.net/hubfs/5706609/Videos/9034_DELL_PowerEdge%20Portfolio%20Announcement%20Video_SOCIAL%20_MidLength_FINAL.mp4


BACK TO MENU

CLIENT Dell Technologies

THE REQUEST
Dell Technologies wanted to include a 3D video among  
product-launch materials for its new Dell EMC PowerEdge  
XE8545 Server.

WHAT WE DID

We bridged the look of previous Dell Technologies with AMD 
videos with new branding guidelines and new messaging, to 
create this 90-second video that communicates technical features, 
capabilities, and use cases to IT decision makers.

VIEW THE VIDEO

Video
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https://f.hubspotusercontent00.net/hubfs/5706609/Videos/9096_DELL_PowerEdge%20XE8545_LONG_2.mp4


BACK TO MENU

CLIENT Hewlett Packard Enterprise

THE REQUEST
HPE wanted to explain the high-level benefits and technical 
capabilities of its data center performance and uptime solution 
HPE InfoSight.

WHAT WE DID
We distilled a mass of complex technical information into 
engaging, understandable ideas and conveyed them concisely via 
voiceover and animation.

VIEW THE VIDEO

Video
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https://f.hubspotusercontent00.net/hubfs/5706609/Videos/9012_HPE_InfoSight%20Video_FINAL_02_020221.mp4


BACK TO MENU

CLIENT Juniper Networks

THE REQUEST
Juniper Networks wanted to explain and promote its approach to 
5G to the world’s communications service providers.

WHAT WE DID

To Juniper’s 5G marketing campaign, we contributed a series  
of highly technical and informative 120-second videos and, 
for each, an accompanying teaser video and infographic. The 
complete series of five videos explained Juniper’s whole  
end-to-end 5G story.

Video

VIEW THE VIDEO VIEW THE VIDEO

VIEW THE VIDEO VIEW THE VIDEO
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https://f.hubspotusercontent00.net/hubfs/5706609/Videos/8054_JUN_MassivelScalableIPFabric_FINAL_100920.mp4
https://f.hubspotusercontent00.net/hubfs/5706609/Videos/8055_JUN_Distributed%20Edge_FINAL_120420.mp4
https://f.hubspotusercontent00.net/hubfs/5706609/Videos/8056_JUN_AutomatedOperations_AMT_02_033121.mp4
https://f.hubspotusercontent00.net/hubfs/5706609/Videos/8058_JUN_CloudFirst_02_062620.mp4


BACK TO MENU

CLIENT NetApp

THE REQUEST
NetApp wanted to give channel partners a simple and effective 
means of promoting system refreshes to an audience of existing 
FlexPod customers.

WHAT WE DID
We created a short, enticing video NetApp partners have since 
used to excite customers about the benefits of a system refresh.

VIEW THE VIDEO

Video

24
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https://f.hubspotusercontent00.net/hubfs/5706609/Videos/9365_NET_FlexPodRefresh_FINAL_041521_flexpodURL.mp4


BACK TO MENU

CLIENT Dell Technologies

THE REQUEST

After creating multiple case studies showing how Dell Technologies 
empowers organizations across industries to innovate, our client 
wanted to draw an audience to those case studies via banners on 
digital trade publications.

WHAT WE DID
For each case study, we created a series of web banners bearing 
concise copy and appealing visuals.

AWARDS 2021 Hermes Awards winner

Web banners

VIEW EXAMPLE

VIEW EXAMPLE

VIEW EXAMPLE

VIEW EXAMPLE
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https://f.hubspotusercontent00.net/hub/5706609/hubfs/Animated%20gifs/9357_DELL_Innovating_Data_Ads_02_300x250.gif?t=1625183572690&width=860
https://f.hubspotusercontent00.net/hub/5706609/hubfs/Animated%20gifs/9357_DELL_Innovating_Data_Ads_03_300x250.gif?t=1625183577909&width=860
https://f.hubspotusercontent00.net/hub/5706609/hubfs/Animated%20gifs/9357_DELL_Innovating_Data_Ads_300x250.gif?t=1625183564046&width=860
https://f.hubspotusercontent00.net/hub/5706609/hubfs/Animated%20gifs/9357_DELL_Innovating_Data_Ads_04_300x250.gif?t=1625183585113&width=860


Ready to build something?
So are we.

Let’s talk.

inquiry@mreach.com 
603-645-1300

410 Amherst Street, Suite 110 
Nashua, NH 03063 USA

Copyright © 2021 MarketReach, Inc. MarketReach® is a registered trademark of MarketReach, Inc. All rights reserved.
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